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Legal Disclaimer
•

This presentation provides an overview of the business of LUFF Enterprises Ltd. (“LUFF” or the “Company”). This presentation has been prepared for
informational purposes only to be provided to shareholders of the Company. No representation, warranty or undertaking, express or implied, is made and
no responsibility or liability is accepted by the Company, as to the accuracy or completeness of the information contained herein. This document is not,
and under no circumstances is to be construed as, an advertisement or a public offering of the securities of the Company in Canada. No securities
commission or similar authority in Canada has reviewed or in any way passed upon this document or the merits of the securities in the Company and any
representation to the contrary is an offence.

•

This presentation contains “forward-looking information”, within the meaning of applicable securities laws. This forward-looking information is based on
certain assumptions and expectations of management in light of currently available information and historical data, which are subject to significant risks
and uncertainties. If underlying assumptions prove inaccurate or risks or uncertainties materialize, actual results may differ materially from those
anticipated. While management believes its assumptions and expectations are reasonable, readers of this presentation are strongly cautioned that there
can be no assurance that LUFF will achieve the results predicted, within the periods predicted or at all. To the extent any forward-looking information in
this presentation constitutes “future-oriented financial information” or “financial outlooks” within the meaning of applicable securities laws, such
information is being provided to demonstrate the potential of LUFF and the reader is cautioned that this information may not be appropriate for any other
purpose and the reader should not place undue reliance on such future-oriented financial information and financial outlooks. Actual results may differ
materially from what the Company currently expects and what is projected in this document. Such information is presented for illustrative purposes only.

•

When used herein, the words “anticipate, “estimate,” “plan,” “believe,” “expect,” “forecast,” “project,” or variations or symbols of such words and similar
expressions are intended to identify forward-looking information. Factors that may cause actual results to differ materially from those anticipated include,
but are not limited to: (i) the Company’s expectations regarding revenues, expenses and anticipated costs; (ii) future production costs and capacity; (iii)
actual performance of the Company’s business and operations; (iv) sufficient working capital and the Company’s ability to raise additional financing
going forward; (vi) industry growth trends, including with respect to projected and actual industry sales; (vii) the legalization and ongoing regulation of
cannabis for recreational use in Europe, Canada and the United States, including federal, provincial and state regulations pertaining thereto and the
timing related thereof and the Company’s intentions to participate in such markets; (viii) the impact of general business and economic conditions; and
(ix) whether the key personnel will continue their employment with the Company.

•

All of the forward-looking information in this presentation is qualified by these cautionary statements and we cannot assure you that the results or
developments anticipated by management will be realized or even if realized, will have the expected consequences to, or effects on, us or our business,
prospects, financial condition, results of operations or cash flows. Readers are cautioned not to place undue reliance on the forward-looking information
in making any investment decision. Forward-looking information made in this presentation applies only as of the date of this presentation. While we may
elect to update forward-looking statements from time to time, we specifically disclaim any obligation to do so, even in the light of new information or
future events, unless otherwise required by applicable securities laws.
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LUFF Brands our company
LUFF Brands is a precision lifestyle company, targeting
cannabinoid therapeutics across the United States.
LUFF’s advances in the science of the plant, coupled
with its understanding of hemp derived CBD formats
allows for a targeted approach to cannabinoids.
Initially targeting the national hemp CBD opportunity
with a focus on pain and sleep, we will maintain
maximum exposure to user occasions, and the ability
to scale seamlessly across cannabinoid categories.
Together, we're empowering people to realize the full
potential of everyday life.
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LUFF Brands our focus and directive
Our Vision
A world that lives better
through cannabinoids.

Our Mission
Use innovation and
strategic partnerships to
harness the complexity of
cannabinoids to empower
people to live healthy,
happy lives.
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LUFF Brands our values
Brand led,
data driven

Brands drive insular value, and behind
our brand is a clear and defined
consumer insight, professional
approach, and purposeful action.

Integrated, united
and collaborative

We believe in the critical importance of
intense collaboration between an
expert, diverse, and talented team.
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Rooted in science,
innovation focused
We use a rigorous, evidence-based
approach to create precise, high
quality products with predictable
outcomes, driven by technology.

Inspiring a sense
of confidence

We are trusted for our commitment
to creating products that deliver
benefits, inspire confidence, and
empower consumers in their lives.
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LUFF Brands our history
Corporate Details

Financials (As of June 23, 2020)

Exchange

Canadian Securities Exchange

Shares Outstanding

362,923,829

Ticker

LUFF.CN

Shares Fully Diluted

448,369,237

Headquarters

Portland, Oregon

Recent Share Price

0.025

Licensed States

Nevada, Oregon

Market Cap

$7,911,000

Suite of Products

Share Performance

Gummies

Multiple Cannabinoid Combinations targeting
multiple consumer need states. Custom and
generic mold design. Full spectrum optionality.

Gel-Caps

Multiple Cannabinoid Combinations targeting
multiple consumer need states. Full spectrum
optionality.

Tinctures

Multiple Cannabinoid Combinations targeting
multiple consumer need states. High efficacy
formulations. Full spectrum optionality.

Topicals

Multiple Cannabinoid Combinations targeting
multiple consumer need states. Proprietary
therapeutic formulas, demonstratable efficacy.
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LUFF Brands our market opportunity
Global CBD Market Estimates

Size Of Markets That Will Be Disrupted
Globally By Cannabis/CBD

1.5 Billion
17.0 Billion
2018

World: Total Market Sizes* Value 2018

1,800,000

2026
1,600,000

Categories to be Disrupted

USD $5 TRILLION

1,400,000

‘size of the prize’ of
cannabis/CBD related
categories

Alcoholic drinks

Consumer health/
Pharmaceuticals

Soft drinks and hot drinks
Beauty
Agriculture
Foods

Retail

Legal

Apparel and
footwear

Pet care
Electronic
devices

Tobacco

Home and
garden

Packaging

Privileged and Confidential | LUFFBrands.com

1,200,000

1,000,000

800,000

600,000

400,000

Scientific/biotech

Automotive

USD million current. rsp

Ingredients

Travel

200,000

0

Packaged
Food

Tobacco

Alcoholic
Drinks

Soft
Drinks

Beauty &
Personal Care

Consumer
Health

Tissue & Hot Drinks Pet Care Home &
Hygiene
Garden
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LUFF Brands our favourable changing landscape
Catalysts of Increasing Growth Forecasts

2019 Was The Strongest Year For Both Deal
Volume And Value In The Past 8 Years

2018 Hemp Farm Bill Spurs Broader Cannabis Adoption
•Over the past year, five US states legalized medicinal or
recreational use – in line with the annual pace of US legalization
since the wave began in 2015.

Alternative Forms of Consumption on the Rise
•Edibles, Topicals, Vaporizers and Beverages represent a handful of
new smoke-free methods of cannabis use gaining rapid traction.

Increasing Population of Users
•Along with the rapid pace of legalization and the rise of alternative
methods of consumption, the percentage of first-time users
increased by 140% in the US in 2018/2019.

CBD Specific Products Dramatically Rising in Popularity
•Traditionally lesser known cannabinoid product that is not as tightly
regulated has gained great popularity over the past year for pain
relief, sleep, and anxiety remedies.

Re-emergence of Hemp
•Hemp derived products have experienced a resurgence in
popularity and now encompass numerous commercial
applications.
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•

$3B USD in aggregate deal value; 429 Total Deals
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LUFF Brands our need state branding strategy
Key Finding: Cannabis/CBD consumers are
shopping for specific needs

Top Therapeutics Uses for Cannabis/CBD:

PAIN

REASONS US ADULTS SAY THEY HAVE
TRIED CBD

ANXIETY
MOOD

50

S T R E S S / AN X I E T Y R E L I E F
IMPROVE SLEEP

45

R E L I E V E M U S CL E P AI N

44

R E L I E V E CH R O N I C P AI N

39

R E L I E V E J O I N T P AI N

38

S O CI AL U S E

22

T R E AT M I GR AI NE S

20
17

OFFSE T N AU SE A
NOVELTY

13

S P I RI T UAL U S E

13

S K I N CAR E

11

M E N S T RU AL R E L I EF

9

T R E AT S E I Z U R E S

8

S E X U AL E N H AN CE M E N T
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ENERGY

55

R E L AX AT I O N

SLEEP

LUFF sub-brand strategy geared towards
specific consumer need states
Need State

Therapeutic Target

LUFF Sub-Brand

Pain

Inflammatory, arthritis,
surgery, neuropathic pain

Sleep

Insomnia

Anxiety

PTSD, Stress, Generalized
anxiety disorder

Energy

Chronic Fatigue

PEAK

Mood

Depression

SHINE

ASSIST
DREAM
FLOAT

Source: Ipsos Research, WEBMD.com
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LUFF Brands our branded products
LUFF has a sophisticated suite of branded products, in a variety of efficacious formulas,
geared towards customer centric, therapeutic need states.
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LUFF Brands our immediate product rollout
LUFF has a sophisticated suite of branded products, in a variety of efficacious formulas,
geared towards customer centric, therapeutic need states.
4 specific category formats, geared towards therapeutic needs of pain and sleep.
Custom product development, unique ingredient formulations, CBD + CBN + CBG.

CBD Gummies
Q4 2020
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CBD Lotions
Q4 2020

CBD Tinctures
Q4 2020

CBD Gel Caps
Q4 2020
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LUFF Brands our management team
Well versed executive team, with a depth of experience across a variety of sectors.

Philip Campbell

Jeremy South

CEO & Director
An unparalleled level of industry
knowledge in the medical and
recreational cannabis space, with over
15 years in both Canada and the USA.

Drew Malcolm

Chairman & Director
A senior finance, capital markets &
M&A professional with over 30 years of
experience with leading global
organizations.

Director
Entrepreneur and investor with 15 years
of experience building and scaling
companies via strategic planning,
business administration and IT.

John Sweeney

Liz Coles

Garett Senez

COO

CFO
Finance and operations professional
with diverse experience in both private
and public arenas.

VP Marketing
Proven CPG Marketer with 15 years of
experience leading successful brands
from L’Oreal to SAB Miller Coors.

20 years of direct cGMP manufacturing
experience in leading biotechnology
companies including Pfizer, Wyeth,
Genzyme and Tilray.
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LUFF Brands our milestones
Q2 2020:

•Brand design, packaging & labelling, asset development
•Formulations & compliance

Q3 2020:

•Sales pipeline fulfillment
•Manufacturing commences

Q4 2020:

•Initial sales rollout
•CRM development

Q1 2021:

•Innovation expansion
•eCommerce pilot & testing

Q2 2021:

•Hard launch ecommerce portal
•Whole plant extract expansion

Q3 2021:

•Innovation expansion

Q4 2021:

•Expand facility certification
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Investors:
Media:
Address:

Contact:
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ir@luffbrands.com
media@luffbrands.com
800 - 543 Granville Street
Vancouver, British Columbia
V6C 1X8 Canada
+1 (250) 419-7665

